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CONSUMER JOURNEY - EXISTING GODIVA ROCKEFELLER CENTER STORE  - APROX 15 MNS

PHASE OF JOURNEY PURCHASE
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 RED: Likely = positive BLUE: Less Likely = negative
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NOV 30TH 2015

BRAND & STORE ENGAGEMENT DISCOVER PRODUCT CATEGORIES & NOVELTIES ENGAGE SENSES & 
MAKE SELECTIONS BRAND REINFORMENT & LOYALTY

OBJECTIVE : to illustrate the physical journey, feelings and emotions experienced in the store by a consumer when shopping for a holliday gift and a self treat item. 



CONSUMER JOURNEY - NEW GODIVA STORE ROCKEFELLER CENTER - APROX 12 MNS
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NOV 30TH 2015

OBJECTIVE : to illustrate the physical journey, feelings and emotions experienced in the store by a consumer when shopping for a holliday gift and a self treat item. 

CONSUMER'S EMOTIONS I.E ENTHUSIASTIC: 1 LESS LIKELY / 5 VERY LIKELY                             APROX TIME  ESTIMATE ONLY - TO BE CONFIRMED
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