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CONSUMER JOURNEY - EXISTING GODIVA ROCKEFELLER CENTER STORE - APROX |5 MNS

NOV 30TH 2015

OBIJECTIVE : to illustrate the physical journey, feelings and emotions experienced in the store by a consumer when shopping for a holliday gift and a self treat item.
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CONSUMER JOURNEY - NEW GODIVA STORE ROCKEFELLER CENTER - APROX 12 MNS NOV 30TH 2015

OBIJECTIVE : to illustrate the physical journey, feelings and emotions experienced in the store by a consumer when shopping for a holliday gift and a self treat item.
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