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Citibank Smart Banking : Design Concept Strategy & Citi Corporate Values  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Citi FinTech ( Financial Technology ) leads the future of retail banking at Citibank, reflects its core

values, and commitment to our costumers. The next generation of Citibank Smart Banking,

embodies our brand promise; seamlessly, and across all our markets globally.
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Business Model : Smart Banking & Sales Strategy 

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Touchpoints are designed and planned

within the branch following the Attract,

Engage, Connect business model.

This approach optimizes engagement

zones between clients & staff, enable

efficient traffic flow, community building,

and private spaces where needed.
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Smart banking Program : Branch Statistics, Business & Staff Requirements  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

The Project Program Form; shared

across CRS (Citi Realty Services)

stakeholders, presents common,

invaluable quantitative & qualitative data,

focused on concept strategy, design and

site conditions requirements :

Statistics : branch target transactions

Program : business requirements

Staff : office count & workstations
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Site Attributes : Branch Location, Architecture & Conditions Requirements 

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Site requirements support successful

implementation of concept program, customer

experience model & operational excellence:

• Street Location: full visibility into branch

• Storefront: 30 linear feet minimum

• Ceiling heights: between 12’ and 15’

• > 3000 SQF minimum programing required

• Signage : main & secondary opportunities

• ADA / Seismic : fully compliant site

PROPOSED STOREFRONT LA GUARDIA PLACE
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Test Fit Program : La Guardia Place NY- Branch Relocation  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

530 La Guardia Pl New York NY 10012
Approx. 2900 SQF
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Main Lobby : 33%
ATM Lobby 25%

PBRs 15%
Banker’s 17%

Opps. Area 7%
Team room 3%

( All approx. Target % ) 
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Business Model : La Guardia Place NY- Branch Relocation  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 
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Customer Journey: Brand Message & Target Times spend at Branch    

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 
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Business Model & Customer Journey : Transactions, Customers & Associates  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Banker Transactions |     Associate Transactions |      Automated Transactions
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Smart Banking : Concept Design Program Requirements  

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Seating Bench(8) Work Bench(1) Citigold Premier

Coffee Bar (4) ATMsTeller PODTeam Room(6) Work Stations Check Desk

(3) Briefing Room
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Smart Banking Touch Points : Services, Branding & Engagements Zones

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 
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Storefront & Signage         Branch Main Lobby Private Briefing Rooms ( PBRs)

Citigold Premier Room 

Client Coffee BarTeller Pod / Teller LineATM Wall & Check Desk 

ATM Lobby Work Bench & Video Wall 
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Action Models Summary : Brand Strategy  |  Business Model  |  Customer Journey       

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 
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3. Customer Journey:

1. Brand Strategy:
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La Guardia Place Relocation | 530 La Guardia PL New York NY 10012

CITIBANK 530 LA GUARDIA PLACE NEW YORK NY 

Scheduled Opening Date : February 09th 2018




